
Discovering an upcoming DO event Deciding to go Attending the event After attending the event Being part of the DO community

Discover upcoming 
DO events (social 
media, word of mouth 
and the DO website).

Redirecting to the DO 
website to view details 
of the event.

Looking at the themes, 
program and speaker 
information to see 
whether this will be an 
event relevant to

my work.

View past event 
information and ticket 
prices to decide 
whether it is worth 
building a business 
case.

Scheduling, 
organising, and 
getting ready for 
briefing manager 
on upcoming DO 
event.

Feelings

Doing

Stages

The DO website 
doesn’t have all 
the content 
users are 
looking for.

The website 
doesn’t provide 
a convincing 
case for why to 
attend the 
conference and 
the price point.

Lack of tools and 
information to be 
able to build a 
business case. The 
user has to make 
the case 
themselves.

Website has 
limited information 
about  events, 
speakers and how 
presentations are 
relevant to the 
users and their 
work.

There are some 
posts with useful 
insights on social 
media, however 
the website isn’t 
updated quickly 
enough with 
videos, photos 
and reflections 
of events.

The users has to 
visit the website 
and social media 
to try and find 
valuable 
information to 
present to their 
manager and 
team members.

Design Outlook Event - Attendee Journey Map

Revisiting the website to 
draw more information 
about speakers, to be 
able to report back to my 
team.

Hear about another 
DO event coming up.

Revisit the DO 
website to see 
what’s on, and check 
out past events.

Deciding to go to 
another DO event

Curious

Confusion

Frustration/ 
Pressure

Frustrated

Satisfied
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Opportunities

Thinking

“My friend shared a 
Linkedin post about a 

design event called DO - 
looks cool.”

“The website doesn’t 
provide enough clear 
information for me to 

decide if I want to attend.”

“I went to the DO website 
and I had a look for info on 
upcoming events, but the 
navigation wasn’t clear.”

“I had a look around on the 
site, but it’s difficult to 

navigate previous events 
and content.”

Building a business 
case for approval.

Deciding on going 
to the Do event.

Manager completes 
purchase of ticket.

Navigation isn’t 
intuitive.

Improve the 
navigation.

Website has limited 
information about past 
events, speakers and 
how presentations are 
relevant to the designer 
and their work. 



Make information about 
past events, speakers 
and how presentations 
more relevant to the 
user. 


Provide a rationale for 
how the event will 
benefit the user in their 
place of work.



Information 
architecture 
is not organised in a 
clear and intuitive way, 
making it difficult for 
the user to decide if 
they want to attend an 
event or purchase a 
ticket.

Improve the 
information 
architecture so that it 
is organised in a 
clear and intuitive way, 
making it easy for the 
user to decide if they 
want to attend an 
event or purchase a 
ticket.

Waiting out 
the rest of the 
presentations 
and leaving 
once they are 
finished.

Hoping to find 
more 
interesting 
topics later in 
the day to 
remain 
engaged.


Taking photos 
and posting on 
social media 
throughout the 
day.


Enjoying 
catered food 
and beverages 
and networking 
among 
attendees. 


Revisiting the 
website 
intermittently to 
track the 
program 
throughout the 
day.


Watching 
presentations 
and taking 
notes.


Check-In, get 
your lanyard 
and goodies

Arriving at the 
event with 
enough time to 
scope out the 
event, find their 
seat, and check 
who will be 
presenting first.


Creating a LinkedIn 
post to inform my 
team members and 
other connections 
about my attendance 
at a DO event.


Debriefing with 
manager about my 
experience and 
what was 
interesting/relevant 
to their business.

The websites 
have none of the 
sense of 
playfulness or 
creativity that DO 
events have.

Unable to track 
speakers and 
timetable easily via 
the website.


Improve ways to 
track speakers and 
timetable easily via 
the website, or 
alternatives (social 
media etc)


Venue needs to 
cater to diverse 
attendee needs.

Improve ways to 
cater to diverse 
attendee needs.

Difficulty staying 
engaged with heavy 
topics later in the day.



Feeling uninspired by 
the lack of diverse 
presentations.



Too tired to stay for the 
after party.

Consider the 
conference themes and 
speaker curation.

“My friends are 
trying to convince 

me to go to DO, but 
I’m still not sure what 
the value is for me.” “I made a business case to 

go. My manager reviewed 
it and approved the ticket 

purchase.”

“DO is pretty expensive, 
I’m not sure I can pay for it 
myself - maybe work will 

pay for me to go?”

“I wonder who’s going to be 
here today?! I hope I see folks 

I haven’t seen for a while!”

“The view is good but the 
seats are uncomfy and the 

venue is freezing! Melbourne 
winter mornings are cold.”

“Checking the DO website 
throughout the day didn’t 

provide me with the info I was 
looking for.”

“It was awesome to catch up 
with friends, colleagues abd 

speakers socially.”

“I have to figure out how to 
turn by experience into 

something valuable for my 
manager.”

“I heard there’s another DO 
event coming up, it would be 
great to get together with the 

design community again.”

“The website doesn't feel  
like the actual conference 

experience.”

“There’s live music, the 
attention to detail makes the 

experience elevated.”

“Reconnecting with people. 
Sitting with a crew of people 
you knew and then going out 

for drinks afterwards.”

“Some of the speakers were 
great, some weren’t that 

interesting.”

“Looking back on the DO 
event, it was pretty awesome 

with some key highlights.”

“The website hasn’t been 
updated yet - I really need 

speaker videos and 
summaries ASAP.”

“The website is functional but 
doesn’t have all the info and 

content from previous events.”

“Long lines for average food 
and coffee really sucked.”

“I’ve put the event in 
my calendar and I’ll let 

my Manager know 
about the agenda for 
upcoming DO event.”

Provide tools and 
information to help 
users build a 
business case for 
themselves.

Provide a 
convincing case 
for why users 
should attend 
the conference 
and commit to a 
purchase.

Social Media DO Website

Fast post-event 
website updates 
with videos, 
photos and 
reflections.

Provide users 
with valuable 
post-event 
information via 
digital channels 
that users can 
present to their 
manager and 
team members.

Provide users 
with relevant 
content on 
website and 
digital channels.

Make the DO 
brand and digital 
channels reflect 
the experience of 
the live events.
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